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As pef the report, most consumers use social media apps like YouTube' WhatsApp' Facebook I

and lnstagram to shop ";li;;- 
Apart from YouTube, ih. young"t customers prefer to shop on

Instagram and Faceboot, *rril" the older customers prefer-to shop on Facebook and whatsApp'

Social commerce users are very likely to matce ontlne purchases from Sharechat in the future'

A large majority of these custlmers'are tfriffeJ wiifr ihe concept of browsing through social

media platforms and shopping at the _same'iiln., 
to*"ver, the- shopping behaviour varies

between males and t'.,";il. foost male shoppers scroll.through social media without any

intention of making a purchase and if tf,"y JiJ up making oni,.it's because the marketing

campaign initiated uv tte Urana has played a ultut tott in in-fluencing the buyer' on the other

hand, female shoppers specifically seal9lr for their preferable brand on the app to either know

,ror" uUout the productlsenrice or to validate their final choice'

(Source: Business Insider, November 26'2021)

Withthegrowingtrendofsocialcommerceashighlighted.intheaboveresearchby
WATConsult, you were asked to conduct u ."t"t.*tt oi tt* social commerce preference and

satisfaction among th"';#i;;iVuAoOu.u. The objectives defined for your research are:

i) To understand social commerce behavior of people of vadodara including their

preferenceforro"iufcommerce'platforms""dfo'socialcommerce'reasonsto
shop their ,""iJ-^"ii" apps, benefits of social commerce and satisfaction of

shopping through social media apps
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CurrentlY social commerce 53% the shoppers
are

of 45% reach around 228 million by the
1n India. This number 1S expected to grow al rate to

end ol 2022. The combination of social media with digital commerce 1S seeing huge growth

considering the benefit it brings to customers well AS businesses. For businesses, it brings

and reach through digital marketing, AS it connects them directly to their
cost-effecti veness

and comments help customers make a
customers. At the same time, the recommendations

with ability to
decision. This ensures that products are offered at affordable prices an

buying
rather than switching to other e-commerce apps or websites.

shop on the platform itself



onbasedsocial commerceof shoppersbehaviorlndifferencethe buying'I'o understandii)
etc,occupationlncome,variabl age'CS genderincludingdifferent demographic

Answer the following questions in this context'
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5 co4
a framewoktheoretical listingaPrepare

researchboveforvariables conducting

BT1,
BT2,
BT3

co55

research

conducting the aboveWrite all the six comPonents ofresearch design forb.

BT2,
BT3

5 co7
What would be aPProPriate samP,ling method for your

method and its

research. Describe that
c.

BT2,
BT3,
BT6

co610

variables

scalesmeasurementan using appropriatequestionnaireappropriatePrepare
researchmentioned (Questionnairethe aboveofSEthefor conductingpurpo

torelated demographicthe0 uestions questionshave excludingshould q

d

Test
? 0.004

gender(male vs female) and preference

towards social commerce.

relation betweenThere is significant

?0.06?

social commerce.

fivebetweenrelation1SThere significant
towardsand preferencedifferent age-groups

BT3,
BT4,
BT5

co9

?0.12?There is significant between gender

shop throughand whether(Yes or no) theY

social media

e.
ofeachfortest followingstatistical testingatetheMention appropri

0%1attheonbased p-valueusionand providedconclyourhypothesis
onbasedmeasured1ScommercesocialtowardsPreferencet.5l levegnificance

tofrorn highly preferred.eastescal ol 5 preferredngrangi

BT1,
BT2,
BT3

5 co1) result and givebetween basic research and

examples

the

co6 B1'1,
BT2,
BT3

5with exampleComment on any five tYPe ofrating scales3.
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