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nlilliorl .iobs' lr,.rri,ril rlrr- rclustry is cujarat's
l..,r' l,riiiti" olle t)f the rcttstitts behinti tlle sitccess ot tourtsm tr

innovritir,e elfbrts t|) prolllote tlle state as a totllist clestirtatiot-l' Tlre state fbllowed an

iltegt.atecl app^rach ,u*inrA, tnarlietillg contt'ttltnicatlons' rvith the Gu-iarat governtlent

r-rsing various contt.nut.ticaticln tools to reinlbrce the irnage of the state as 'l(husboo

:Jl,lii:ll"ti..al can'rpaigns. ci..la'at 
'igtrlighted 

KLrtc'l'r. cirnar' Somnath' etc ancl

itrtcr. ti ctir,ytaig, crccirtcJ,tt t'tch e ttltir'ltl lre'itage' tll'(iLriarat'

\(r\\. (iir.jiil.i1t t()r.ll.i5,t tlecicle-tl ti) ciC\'clt)ll . ,,"tn ,,ilr.,tisir-rg campaig, based on Social

:\lrpcal ( I lrere are t\\ 0 ty pes o1 enttttiontil appea | - t'er,stttti Appeal and Soc:ial appeal)

ancl deciciecl NO'f 'l'O UIE three Social Appeals i'e Recognition' Respect and Stcrttts

lbr tlie otrnlPaigtr.

Sr.,gg.r, nvo Sr]cial Ltppeals for the can-ipaign and justify the same'

5breadincludethatfbodlor-n-tVA products0neyLre-ufacturesA ltl lIallLrl)G('N,l]VlF curdfreshlkl-nlsweetsethislll ithaec'
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Arnul is the tnother bliirrcl tbr all proclucts o1'(i('NIlVll '

lletirr.e Aurtrl entclecl irr Lhc brrsiness. contpanies tlsecl oollvelttional methods of

adveltising ri'helc the litcLrs u,as ottl\ i.rtl lhc fbocl proclucts and the totle of'the pitch

las se1'i9r-rs. AprLrl chapgecl thc r.var tbocl proclr-tcts \,\,ere communicated to the people

ip lpc'lin. lt alwals advertisecl its mother brand-Arrul. and not its products like butter.

pi7ns, or cheese.'1'he co-operative has been nraking extensive use of hoardings for

pronotipg its flagship brancl "AMUL BU'1"1'ER" since 1966, and all the set to enter

tltc C,rrirtrtur: htrok ol'records tbl tlre lottgcst rtlll pl'OlllOtion Campaign.

l. As a brand rnanager of Arrul, analyze the reasorls fbr the success of
GCMMF's hoarding, which continue to evoke customer interest even after 39

),ears. ShoLtld ,qmLrl cot'ttit.tte this campaign? Justily your stand for the

canpaigtt.
Il. AntLrl brand u,,ants to create a ue\\'or.vn brand mascot fbr'Nerv Range of
(ooliies'(lili.e'AmLrl tlLrbbly,Cirl' {br bLrtter) How An-rul can establish the

lue\\ ula:tc()t irgcl llso avgicJ cottl't-lsi(ltt bet\\'eetl At'nul bLrbbly girl and new

ice creanrs. chttcolatc' atlcl colllectionat'\ - health drinks, and ready-to-serve sollps

r.uascot for Clooli ies'/
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T the year 2000, Litc l) s Ll rall0e Corp()l'iltlolt (LI C ) he d a monopo 1y in the lif'e

lt s Lt ran0c lnarliet by' irtue of be I l-) o Ind a S o II ly 1t lnsuraltce colxpany llt lndia W ith

the opell lug o[' th ills Ll raltce sector to pri vate p la-vers t-lC S hold on the market was

th reale n ecl B IJ
5 p llvers ke

-l'ata-A
G C Pru dential Max. N ew York Life, and

tra I L\i A tatl/ entelcd tlr Se'Ct.0r based oll the expe rti SE of their lbreign paftners and

th blan d ecl Lr ty rhe ncl ltilt ct)lI pan v etr o-r,ccl ith lnd an cLtstot.ners. The SE prl ate

pl aye rs, a icled by aggres S]VC marlieting and better clrstorner service, have started

eatlng rnto LIC S lnarket share '1'h is prolll pted LI,C to revamp its marketing strategy

ancl take olr the corrpetrti olt Lr 2000 LI C hired leading the consulting company Booz,

Allen & Haurilton to slrggest the best modalities to restructure

r,i ith the changilrg etrvit'orttrtet.tt in the it.tsLtt'atlce sector.

the company and cope

L.lC'ltas tried ro itlpror,e its oLrstorler servioe levels through sotne rlajor distribr"rtor

reiationship nranirgenrc-nt initiatives. lt laLrnohed a Wide Area Network (WAN) to

irrter.connect its branches spread across r,alior.ts cities. This offered customers the

t'lexibilirl to pa\ prentiLrn'r or checl< the policy status at any branch connected to the

\\'AN.Aipresent,glcitiesu,ith lg66brancheshiivebeettcoveredundertl-ristletwork'
r\ntrtitel technologr initiatir,e LI(' unc'lcrto,.rli r,ras the launch of lnteractil'e Voice

I{esponsivc si,stertr (iVI{S) that enablecl eusl{.)nrels to obtain irrfbrmation on their

policies through tire rclephone or fiir. l'his l'iLcilit,. is t'tow availahle in 58 cities. The

conlpalt\ itlstt stal'te cl ol'lcritrg otrlirle pletlliutn pa) nlent services. using which

cr.,rt..,r',r,-1,'s oan pa\ their prentiuur oniitte, l-lC also cotrcentrated on regaining lost

csstorners. lt launchecl special campuigus to revive lapsed policies to add rnore

clrstonrers ttl their custotner base.

L,lC reclLrcecl the rtr-ttttber of advertisirlg agencies it r'lorked with from 45 to four for

better executign ol'colnrrunication strategies. lt allocated Rs 100 crore towards

aclvertising in the year 2004-05. l-lC's present adverlising strategy emphasizes

srrengthetring the brapcl ancl enhancing its appeal to Target audience.

Baseil on the ar,,ailable in{irrnation. which of the following Me,s,sctge Struclure should

bc r-rsed in tire campaigrt atld l'h,t".'

OrcJel o1' [)r'esetrtation

L'orrc lus iort

N4essage two sideclttess

Rcfirtnt ior r

Veltral vs. Visttal
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