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E.rplain tirst stage of 'social Mec'lia Marketin g Planning Cycle'. 5 cor B l'r-
Itl'2

Q.2 t-rplain an1, five nrvths of marketing. 5 cor.
C02

BTi.

Q.J ' and 'Marketing 2.0'Erplain five betrveen ' Marketing I.0 5
c--o2

B I'2.
u'ti

t:rplain artv tlve steps I'or an Siro 5
CO3

ll 1'-i.

Lll I

Assurne that 1,ou are a brand lranager of a FMCG company in India. The top
rlrarragerrlerrt of yoLrI colnpaltv is planning to use 'Por,/cast anri disc:trssionforurn'for
tlext caitlpaign. Betrtg the brand llanirger. explain two reasons for using OR for not
Lrsin!. each plarlbnri (i.e. podcast anci discLrssion tbrurr) fbr yor_rr brand.
o1{
Erplai, Sociai News site and Photo sharing platlbrrn u,ith example.

ics (SI.(iC') i: in the business of chemical
ItlrlrlLtiitetLtrirlg atlci tlaciing. ('ortrparrr is plirrrnin.u trt clir,'ersif\, itself into diverse &
Lrnlela[ecl scgr]tent ol ntariiet.
St:CC appoirltc'tl r'esearclt ancl consr-rlting f ilrrrY&L:' to evaluate ancJ assess
lcasibilitr to e.rpattcl in a rteu, Mlarliet. lhe'rescareh eunducted for fjve indgstr.ies -'I 

e lecoltrlnLtllication Porver' (Frlcctricitt,). ALrton'robile, Real estate, Ayiation.
l-ooliirtg at the available tirnc and rcsoLrlcc.s, SL(i('can expand into any one inclustry
al nalionai lsr,".l.
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i.

a sl:GC nrllst rlur an'lntegratecl social Media campaign'which clo not
usL- an) traditional media r,,ehicles.

b. 'oLrl of the box canrpaigrr' is nor applicablc to SECC's new,ventllre.
oR

'l-heor\ 
Qtrcstion: \\'hat is L,ocation baseri aclvcrtising? Exprain with tw,o real lifb

c\iiln les

Chiort eo()s on llt lt-)fio flveQue.st any industries mentioned(dLrstry above and)
LISTI Llr R(,) d fofor'VO1'1' agfeelrent llowi statementstwoisagreenteut ng

Shri .larrna Brothcrs t.td. (SJBL) is a trlrsted narne in the field of non-hazardous
cltcu.rical proclttction. In 2016. cr.rnrpan\ deciclecl to clirersify into lashion industry &
Itcal crsl,ate'. S.l Rl. do not holcl a.rrr erpelrenec ancl e.rpertise in these fle]ds.

llie t'l-(r arrcl (.'N'lO o1'SJBI- deciclecl to hire a conslrltancy tirrn TLS to plan and
stratcgies tr'r,o canrpaigns fbr ner.,' segurents i.e. fashion apparel and Real estate.
'l'LS consultarrcy linn is one of the leading coltsulting firms. TLS conducted
'cornpetitive analvses' and 'consur.ner research' befbre running the carnpaign.
'T'l.S revieu,ed the result of 'consllurer researclr' and 'expert advice' to decicle
'traclitional ntedia' and'Social ntecii:r' tbr cantpaign.

[:]clorr ;rle thc- susgesrions pror,iclecl by 1l S to S.IBL_ tbr the launch carnpaign of
"iri'ash iolt nirpalel'brancl.

e Loutpallv should not Ltse an1 'Meciia Shar ing platfbrms,.

r It's bcttel it-the S.lllt_ can ar,oici all 'Per.sonal networks'.

e I-ool(irlg at the trveraii ctlnrpetition in rhe inalliet ol lashion apparel, SJBL
slroLrlcl i)or c\p()se rtsell- to an\' lbrn'i ol":ocial pLrblishing plattbms'.

' ,'\t l)rescnt. the extcrnai r,'ariable ancl ntalliet situatictn is not supportive to the
b|iLncl. Ilcnce. SJill- shor-rld rrot irrvolve itself to an1, forrr of 'Discnssion
1'olunts' & 'lnterest based netrvor-ks'

llclo"i' at'e the suggestions provicled by 'l'LS fbr the launclt canrpaign of their first',lbhii bLrngalor.r,' scherne' nanted 'SJBL l'
. Cornpany shoLrlcl uot Llse any 'Media Shar.ing platforms,.

o It': better it SJBL can avoid all 'per.sonal networhs,.

c l.otrliirtg at lilc o\,el'allcornpetition in the."Real estate rnarhet'. SJBL should
Iot r..\llose itsei l- to an,\ fbr.rl o1'' F:-conturcrce advertiserrent,.

' At pl'ese Itt. the extel'nal variable and ntarl<et situation is not sr:pporlive to the
llrarrcl. l{errce. SJtsL. shoulcl rrot irrvoive itself to any fbrm ol'Disct-rssion
lbrLrnts' &'lnterest based nettvorli.s.

Siill is recepiive loliartls the sLrggestion ancl ugreed 1o follow these suggestions l'or
tire laLrrrch cantltaign olr"lirslrirrn apparcl' ct 'S.l Ul l'
(.)trestiotrs. I llasecl on tlte sLrgueslion ot' l l.S. iclentift, anrl justify 5 social "rnedia
rrrat'lietillg platloltn lntetl iLrrr)" lhat carr be Lrsecl by SJBL fbr the'fashion apparel'
laLrtrch canrpaign. 2. Based on the suggestion of 'ILS, iclentify and justify 5 iocial
'rredia nrarlieting platfbrrn (rnediLrrl)'that can be used by SJBL for the ,4bhk
btrrrgrrlor,r' llrrilelr,-lrnrpirigrr.

Ol{ Q 7I-xplarn these three stages ol"Sooial Meclia Miu'l<eting Plannipg Cycle -
'Sefiing goals' , 'Delrning Strategy,', 'target aLlclience,.
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