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NAVRACHANA UNIVERSITY

School of Business & Law I BBA Programme - Semester VI I End Term Exam

Advertising & Promotion I Subiect Code: MK306 | ffi.AS.L7 | 01.00pm to 03.00prn | 
'Iotal Mari<s: 4ii

The figures in the margin on the right side indicate full marks

Q. 1 Explain Source, Message and Channel factors in details - 1{-l
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On 1st luly 201,2, the Channel V 
"iggq.yelgrg$lrlgq 

as the channei was not there in the list of,

Music channels. The channel,'arhich'ffiIfrrstlntroducSd nearly 1s_ygg1g rgo in the counlty, tu^'1g-
lauldheA-i-n 2009 with the "bloody coolltagline and focused on pl@. However
from first Iuly it shifted from a ryq!&jlgrrrrgl .e!"_gqry to GeJreral entertainment channg!_qalggory.
Music now is iust part cf an oveiall strategy to engage with the yoqthl-lg@s ryglld for chalnglV
.lts original content garnered higfier tele?trion ratings compared to its music slot. I'he broadcaster
was pliying try9g4g1,rr of music content in a day in the morning slot so fu. Sofre of its riv4iplal,
1 6- 1 t ho u rs oI-music throughffilEe Etr

The compar;,i, is now foEUSing its
u,qekly_Io urs of original _cqntent,
The BuJdv Proiect."

dailv shou,. Its other

an eflort to inc1g'asc

sh ich ii-rclude

Besides it will convert its teen crime u [oa
a

I

t

shows which are dire th are '1'h e

cornpany also into Channel V ot coffee and has launched channel V apparels and
phone range to coLe-La1get qlArket. Moving away from ntL19i9 -corrterrt
and entering into GIC sp-qce has been a sffategic decision for the firm'which is yet to deiivct're-siilts.

Questions;

A. What benefit do you see for the firm in the new segment to improve its marketing?

B. Suggest firm a positioning migration plan for smooth acceptance

)

The Recbok brand got a black eye in-
parent ilompany Adidas
Vishun Bhagat as

comeback in the

"What happened in the past is behind us. We
new retaii format of 'fit hub' stores in india,"

AS

world's seco Adidas is "repo sitioninc Reebol< ;ls a

one, Reebol< india wiliprtiffiirrrn fitness as part of a maior revival clrive," T."-__
will be more than half of the S!:ucLurttets tiral thc

l'ris year al

open 50 'fit-hub' stores IN India which
spo5!1wsg1b1and has at present gl9!:lty, mostiy in US, Austraiia, Korea and Russia

are now -fccused and vt,e ',vill st:rt tnrith oLtr

n cto r' l,rr"tr-lia-:irrd.1

says .ttreT&66k fit-hub stores offer fitqggq_and besidcs ad vicggruell!cc lr rci

information on comm_unity based filness evelts,

"Thisyear5!tifiub-storeswill 691-,pened,Theplanistoopenl0O-guchilrll-cshyirr:r r'r'T,i'ri
29]+," Hasi<ell said, adding out oithe 1Q0 5tores, 50 w1!,b,enew,and the renrain-irrg haii o'1il b:

p

tvvo llewbe

r
t

la;! y_ear when an scandai there rcsulteci irr

director
hundreds of its stores. Now brand is lr"ying to ntal<e a

\



l:.il.0laled=a[e:i,Mostoitheiiliig]-siore-Sr;rouldcJilleLiililn''i:'-;'ile':'i''' 
l''t 

'"" r':":'"'
als.r be ioc_a_!e-d i,-, rl**ir.rries,6e added. il,..o*prny plar:.i ii tlr.,iltrert all ihl e'risittrl :'lir r'ur;-'''

st3_res in r,ciia to tit-hu!p-1or.es in n*rt.ou-pr"-"ri.rir, "lt shorrii l,-or talr-e roirr:-er ti:ri:r 'i". i. iir.r.

years," Iiaskell said'

Qtrestlons:

A. Crilically analyze firm's ner'v str^ategy'

B.Reebokhashugeresidualequityinthecoun'ry;suggesthor.,'itcarbelri 
.''::-lr:'1''1t1-r

corrmunication'

[!iA-sp!- Case study - 
'--..---''- 10

Amul is an Inr]ian dairy cooperatlve, based at Anand itl the state of Gujarat, lnilia,

Formed \r, .tg46,it is a brand managed by a cooperarive body' the culal':r'L iic' ' t" l ' i 
'

MairketingilederationLtd,[GCMMp;,*'nitf i"dayislointlyo*u.'tdby36nril]iorririrrliirii:'1r'::r.;itr

Guiarat'

The white revolution was spearheaded by Tribhuvandas patel urider the guida.ce .f'Sar-'iar .rriei'

As a result, Kaira District Milk Union LimiteJwas born in 1946' Tribhu"'nilas be'.:atne the ioLrntiirrll

chairman of tt," orgrnirr,j", *rrr.h he led--ilr rri, rrrt day of his 1ife. Fre rrired Dr' i(urien rr-rie e veais

after the white revolution. He convinced Dr'Kurien to stay and help'with tire nlissjon l'esl lvas
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Dr Verghese Kurien, founder-chairman of the GCMMF for more than 30 years [1973-2006]' is

credited with the r*..ur. of Amui' Amul p'oa*tit 'ie 
now available in more tli:rn 60 coLrrrlr-ics itr

the world.

Amul spurred India's white Revoiution, which made the country the larorlcj's lar-gcsl r;t-rrrlrrcut ')i

milk and milk products. ln tha process a,n't U*t'*e the larglst food brand in lndia ;rncl iras

history iit the dairYing industrY

ventured into markets overseas'

GCMMF.

\

GCMMFmanufacturesvalue-for-moneyfoodproductsthatinciudebreatlspre;rcls,cheesc,ltrltll,:tt,t
[ethic sweets), ghee, 

'*iif. 
pr*a..i f..r1,' ,,itk cura products, ice creams' cirocolate and

cont'ectionary, health drinks, and ready-to tt""'t-"*t'Amui is the mother brand lor all ilrodLtcts tli

Belore Amui entered the picture, compalies used conventional methods of advertisil-rg vtrhere thc

[ocus was only on the f,ood products ana tne ion. orthe pitch was serious' Anlul changcd tire'va]'

food products were.*rnuri.uted to th" p;;;; in Indi;' lt always edverlised its L:rot.c' brirrrl-

An-iul, and not its prorlucts iike butter, ;i;;, o"f'tt"' The co-operati'e h'.s been r,al<]ng

extt:nsive use of hoardings for promoting i,; ;rgrh,p brand "AMUt lml:l::rnce 
19b6' rnd ail thc

set t. enter the Guinnesr'f..,ot ot."cordJfor the longestrun promotion campalgll

Questions:
A. Analyze the reasons for the success of GCMMF',s hoarcling' rn"'l-ricli coiliri-r'ic lo e\')1.'1'

CUStOmer interest even after 39 years' To what extent do you attribule [iljs s:iiies:' t'i'

topicai advertising?

B. GC,NIMF introduced 15g'flmrrl Cheese Boy'in 1990 to t:u:'t" a branrl :'ccrril li;r i:- '' rr t'

checse slice as the 'i\mul Girl' did fo, it' U;tter' Ho'uv can GCMMF establisir lhe Ieri' 1I;]sct)1.

and alvoid creating confusion in the niinds of the consumers?
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