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NAVRACHANA UNIVERSiTY

school of Business & Law i BBA Programme - semester 1 | End Sernester Examination - [']ovember 2!i r'

Marketing Management 1 | Subject Code: MK201 123.1'1,1"7 | 08 00am to 10'00am I Tolal iVlarks:40

The figures in the margin on the right side indicctte full marks

ABC Limited is in the business of manufacturing of 'Fashion apparels'. 13 years i,'acir in 20C4, ABC

decided to diversify into the business of Footweor industry'

ABC spent g years of extensive research (R&D) and came up with a new material called 'giassbber'' (whir-h

is cornbination of glass and rubber). The new footwear made out of 'glassbber' is quite irrnov;tive ABC

Company successfully combined the best qualities of glass and rubber in this new l<ind of footrnvear'

ABC did conceptual design and Testing before the launch of the product.

The organization launched the product on 1't June 2013. At this stage, ABC was doubtfirl abour rl'rc

success of the product, as it's the first of its kind of product in market'

By ZO!7,the company has established itself very well in the footwear marl<et. The Glassober is a ptcveci

to be a real successful and pr,ofitable venture for ABC. The growth of the Glassbber also attra'ted nF--w

competitors in the market" A competitors company'XYZ'launched a new brand caliecl 'giasstotgh'irr ii-rt'

market, which is highly durable and strong. There is another competitors company'MNP'launc'hec

started a new company named'RubbG+'which is offering the same l<ind of product with i'reon color shoe

range.

Question:
Q.1A - Explain and justify 'Marketing Mix' (Marketing strategies) of ABC at lntrodur iion stage

Do not write more thon 8 sentences to answer this question. 2 sentences for each sirateg'/

Q.LB - Explain and justify'Marketing Mix' (Marketing strategies) of ABC at Gror,''ih sta8,e

DonctwritefttorethanSsentencestocnswerthisquestion.2sentencest'oreachsttq'(',,'

a2gre4lvellErt* - -l

/\ Company is launching a new product in the market'

" Fixed cost = Rs. 1,0,0O,OA01-

c \./31i3[ls cost = Rs. 10/- Per unit
u Price = RE. 50/-
* ll':. cf r:nits is exnected to seii in a lear = l'0,000

Q.2H - Draw'3reak Even chart'which alsc provides nurnerical answers for:

a) Total Revenue (1 Mark)

b) Totai Profit (1 Mark)

c) Break Even Point (3 lVark)

d) Total Cost (1 Mark)
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lnJuly2016,YamunalalshridharaniPrivateLimited(YSPLIdecidedtolaunchtiteirei'o'r''j:---)'
drinl<s'basedon'statisticsandinformationreport'availableonhand'tlratis:

F-ven though troditionat and homemade drinks will alwoys remsin popular, pockaqe': !-te"'er'igt':s ait

gaining troction with tndian consumers who are now frequently reoching for their !'fiort COi)t;errrsr)i'i'

consume counterparts-soft drinks. white consumption is on the rise, sot't drink manufoct"'i:' i'r1\/t? t-uijte

distance to go before they futty capitalize on the opportunity'

Drivinguppercopitoconsumptionofsoftdrinksinlndia,collsforclecisiveactionbytheittdt!:'iiitoLatLh
up with the growth rate of o,ther fast moving consumer goods (FMCG) including the t'aal !:csket' '''trtich

currently outpace soft drinks (Food CAGR i gnl' Oveiyeors' the soft drinks coteq6l:' 1cl- rrir -tr/'

affected by issues relatedto heatth concerns ond pressurefrom government policies- l-iavl,,:':t'r iLille llill,,c,

been sporodic efforts to drive growth in rurol oreos in recent yeors' which have receiIe7 ant' (' i''p'c

response, os rurol consunptionievels still stond ot two-third of thot of consumption in urbtn cireas'

The chotlenge for this industry therefore, is to restore its poce of volume growth by rncreasirtg thc pel

copitaconsumptionofsoftdrinksinlndia,catchupwithinternationalconsumptionleve!sclsoftaiinks
and perform ot por with other FMCG cotegories in lndio, like sotty snacks' chocolates and bisc'tits

After one year, YSPL reviewed the sales of a year in July 2017 and found out that they are rnal<inl 1c::'

lnrmediate plan of YSPL is to run a'Sales promotion'campaign to increase their sales frr'' o'rLrBtr 01

'Sales Promotion Campaign is Rs' 5,00,000/-'

a:il"# Review provided data and identify,3 Sares promotionartoors'which are more apprcpr-iate for

YSPL'Alsojustifyyourreasonforchoosingeachspecificsalespromotionaltool'
Donotwritemorethonl-2Sentencestoexplain3SalesPromotionaltools(4Sentencesfarl'.J,-...1|i

i\

a) lnstallment Sales

b) PersonalitYPromotion
c) POP

cl) Premium
e) SamPling

T

Q.4,A - Explain 'Consumer Buying behavior Process'

Donotwritemorethon15sentincestoexplointhisprocess(3sentencest'oreachstepcl 
l-ic c( 

'

Q.4B - Explain 'Psychotogical Factors influencing Consumer behavior'

Do not write more thon15 sentences tc explaii these factors (3 sentences for each t'acLor)

Allthe best O

Q.4 Explain followine 
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