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What all tactors can aftect pricng decSIons 

Answer the following questions in short (Answer any 03*03 Marks) 
Define product mix nd expln all the concepts of produet mix with an example 
and a diagrann. 

Lnrollment No 

What is public relations? List the major tools in Marketing PR. 
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What are Marketing Channel Flows? Represent any two channel flow with the help 
of a diagram. 

Read the situations careful and justify your answer with relevant theoretical 
support (Answer any 01*07 Marks) 
NutriLife, a health and wellness companv, comes together to generate ideas for a new 
product. They recognize the growing denand for personalized nutrition and decide 
to develop a mobile app that provides customized meal plans based on individual 
dietary preferences, health goals, and restrictions 
You are part of the The product developnient tean at NutriLife, suggest various steps 
that areTequired to be pettormed as part ol PDprocess 
Organic Beauty Co. is a hewly establshed skincale brand that spvcializes in orgalic and eruelty-tree produts. The company is gearing up to liuncii its latest line of sustainable skincare products targeting environmentally-conscious millenials. The goal is to increase brand awareness ant drive online sales within a limited budget Organic Beauty Co. needs to identify the most eftective Integrated Marketing Communications (IMC) tools to engage its target audience and achieve its marketing objectives. 
You are part of the tean working on IMC tool identitication, considering the above scenari0 identity minnilum 03 IMC tools that you cuuld util1ze to achieve the Inarketing objectiVe. 
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Answer the following long question with approprate eNaples/diagrams or niodels 24 
as the case may be. (Answer any 03 questions 08 Marks) 
Choose a service industry ot your preterence and deseribe a model that ca be 
implemented to enhanee their service delivery by reducing tlhe service gap 
While seing the prices, what are the various pricing methods available with the marketer. 
Explain cach pricing nnethod with relevant example 
Detine sales pronmotion and explain various lools for consumer sales pronotion with 
relevant company examples. 
Explain the concept of Channel Integration and Systems. Use diagrams and models 
to differentiate the concepts. 
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