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=2 rite cach answer on a new puge.
> e of acalculator is not pernitted
> Dran necessary models clicirts wherever applicah
>+ COs=Course Quicame mapping 2 BEL Dicond's Tavonomy Lovel mapping

Q. No. Details - o Marks COs'  BTL
Q.1 Answer the following questions in short (Answer any 03*03 Marks) | _09___ )
a Detine product i and explam all the concepts of product mixowith an example
andadiagram. ) - - B S
b What all tactors can attect pricing decaisions A
o What s public relations” List the major tools in Marketing PR.
Cod  What are Marketing Channel Flows? Represent any two channel flow with the help

ol a L.I:id;.-:l\!._l_l_l. o _ N L -

Q.2 Read the situations careful and justily your answer with relevant theoretical 07
_support (Answer any 01707 Marks) - )
a NutriLite, a health and wellness company, comes together to generate ideas for a new

product. They recognize the growing demand for personalized nutrition and decide
to develap o mobile app that provides customized menl plans based on individual
dietary preferences, health goals, and restrictions.

Youware partolthe The product development team at NutriLife, supgestvarious steps
that are requared t bo pertarmed as o part ol NPD prog ess

b Orgame Brauty Coos anewly established shncare brand that specializes in i gani
and cruelty-tree products. The company s gearing up to launch its latest hine o
sustainable skincare products targeting envi onmentally-conscious millennials. The
goal 1s to increase brand awareness and drive online sales within a hmited budget
Urganic Beauty Coo needs to identity the most offoctive Integrated Marketing
Lommunications (IMC] wools to engage its tirgetaudience and achieve its m.n'krnn::
ubjectives ‘
You are part of the team workimg on IMC tool wentitication, considering the above
scenaro adentity minmuam 03 IMC wools thiat vou could utilize to achieve the
marketing objective.
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Answer the tollowing long question with appropriate examples /diagrams or models

as the case may be. (Answer any 03 questions * 08 Marks)

Choose a

service

industry

ol yvour preference and describe a model that

Cimplemented to enhance their service delivery by reducing the serviee gap

Gl

be

While setting the prices, what are the various pricine methods available with the marketer

Detine sales pmnmlmn and explain various tools for consumer s sales p:umnlmn with |
_relevant company examples. |
Explain the concept of Che mnel II'|lc;jitll|m1 i \\ stems. Use dic wmma and models

to differentiate the ¢

Explain each pricing method with relevant example.

concepts
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