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Answer any 4 questions from the given options. 
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Which are the basic four departments of an advertising agency and what are 
the functions of each department? 
How is Branding Communication different from Corporate Communication. Cite an 

Q.2 example to illustrate the difference through a press ad with headline, body copy and 

Total Marks: 40 

fotal Pages: 1 

Share five techniques of Copywriting with examples for each of the technique 
through a press ad with headline, body copy and call to action. 
Imagine a situation where a power couple like Deepika and Ranveer Singh decide to 
call it quits, even after their popular episode on Coffee with Karan+. How woult they 

0.4 communicate their break-up to their lans. What are the various social media 
strategies that they would use and what other platforms would they employ to nake 
the break-up seem natural and not affect their brand personas'. 

**** End of Question Paper** 

What is the exact procedure of creating an ad or digital campaign in an advertis ng 
0.5 agency? Right from the brief to the execution, write down the exact step of proress 

tíll final execution. 
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